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KUWAIT: Economic activity grew by a
robust 5.5% y/y in 2013, on the back of a
strong recovery in oil production. Oil
sector growth soared to a staggering
15.3% y/y in 2013, after technical prob-
lems at the Abu Safa oil field (a major
source of oil output) were rectified. The
surge in oil growth more than offset the
slowdown in non-oil growth, keeping
overall growth on an upward trajectory.
However, oil growth is expected to
undergo a major correction this year,
and moderate to around 2% y/y, driving
overall growth lower. Non-oil growth is
expected to stabilize at around 3% y/y:
whilst the execution of large GCC fund-
ed infrastructure projects should give
some impetus to this sector, it will con-
tinue to be undermined by relatively
subdued private sector activity. We
expect real non-oil GDP to average at
just below 3% y/y over the forecast peri-
od. 

Inflation
Headline inflation has been slowing

since the start of this year, on the back
of decelerating housing rents and food
prices. As of April, the overall inflation
rate stands at 2.0% y/y. After reaching
new heights for most of 2013, housing
rents have significantly moderated, and

as of April stand at 2.0% y/y, compared
to the 8.8% y/y average seen in 2012.
The significant slowdown in housing
rents is mostly attributed to the influx
of housing projects rolled out by the
government, with the aid of its GCC
peers and the private sector. Food infla-
tion is expected to climb in the short to
medium term in-line with international
food prices. But the relatively more
modest growth in housing rents and
soft growth in the consumer price
index’s other components are expect-
ed to more than offset potential rises in
food inflation. Against a backdrop of
modest economic growth, headline
inflation is forecasted to remain in
check and edge down from 3.2% y/y in
2013, to 2.5% y/y this year. 

Public finance
In 2013 the budget deficit almost

doubled to $1.1 billion, but came in
below forecasts as spending rose at its
slowest pace since 2009. The budget
balance has remained in deficit for
five consecutive years now and stood
at 3.3% of GDP in 2013, up from 2.0%
in 2012. The government has pro-
posed some reforms to put the budg-
et on a more stable long-term trajec-
tory, though they remain on hold due

to the lack of political agreement. If
such reforms are not implemented,
the deficit is expected to continue to
widen to around 5% during this year
and the next, as current expenditures
continue to climb.

Current account
The current-account surplus rose

slightly from 7.2% of GDP in 2012 to
7.8% in 2013 as exports witnessed a
slight up-tick. The pickup in exports,
albeit a relatively weak one, came as
oil exports edged back on to positive
turf and non-oil exports surged by
23% y/y. Import growth slowed down
from 9.4% y/y in 2012 to 3.1% y/y this
year, due mainly to a fall in oil imports,
after the restoration of the nation’s
Abu Safa oil field. In spite of a gradual-
ly recovering non-oil export sector,
lower oil prices are expected to drive
the surplus to a slightly lower, but still
healthy, 6% of GDP over this year and
the next.

Banking sector 
Bank credit growth appears to

have bottomed out and has been
gradually recovering since the end of
last year. As of March, banking credit
growth stands at 5.9% y/y, and is set

to maintain its moderate pace as new
projects are executed and business
confidence is gradually restored.
Personal loans growth remains robust
and in double digit territory since mid
of last year. However, the growth in
business loans (which make up a bulk
of total retail banking) continued to
decelerate in March, and was down
by 1.8% y/y, its lowest growth rate in
three years. 

Annual growth in the broad M2
money supply measure remains rela-
tively weak and slowed down to 5.3%
y/y in March, after averaging at
around 8% y/y during the first two

months. Growth in the short-term
measure M1 continued to climb in
March and came in at 6.3% y/y.
Money supply growth is expected to
strengthen in the medium term as
demand picks up. The banking sector
remains weak: in March commercial
banks assets fell again, by 1.4% y/y,
amid ongoing deleveraging in the
wholesale banking segment. Whilst
retail bank assets are showing some
recovery, wholesale bank assets con-
tinue to decline, falling by 5.1% y/y in
March. The Central Bank of Bahrain
(CBB) has maintained its one-week
policy rate - its key policy rate - at

0.5%, slightly above that of the US
Federal funds target rate of 0.25%. 

Financial markets
The Bahrain stock market has

been witnessing a rally since the start
of this year. The Dow Jones Bahrain
Index on average rose by 24% y/y,
between January and May of this
year, significantly better than last
year’s performance. Furthermore, the
index is edging towards its highest
level in four years. The improvement
in the stock market’s performance is
indicative of some recovery in senti-
ments. 

Growth to remain modest; budget worries persist
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KUWAIT: Abdali Mall Company
(AMC) announced yesterday the
signing of ‘Prime Cinemas’ as an
anchor tenant in Abdali Mall, leas-
ing 4,528 sqm to include 11 cinema
screens. This is Prime Cinema’s first
time presence in the Abdali area,
the new downtown of Jordan’s cap-
ital city. AMC’s Board Member,
Renimah Ali Al Mattar, said, “We are
proud to announce Prime Cinemas
as our cinema operator within
Abdali Mall’s 8,807 sqm entertain-
ment area. Abdali Mall is currently

at 65% construction completion
and has already achieved a total
leased percentage of 47%. We
believe that this development will
mark a new era in retail and enter-
tainment standards for the local
market and will be a substantial
contributor to Jordan’s growing
economy.”

Commenting on the recent
agreement, Chief Executive Officer
of World Media Holding, under
which Prime Cinemas operate,
Hammad Atassi, said: “We have

been following this project since the early stages
of its design and conception because of our
belief that Abdali Mall will be the most unique
and upscale commercial development in the
heart of the city of Amman. The development
includes state of the art design and finishing, and
is a great site for the newest and most presti-
gious location for Prime Cinemas in Amman. 

Prime Cinemas Jordan will enjoy its number
one market position as the premier and largest
cinema chain in Jordan, with the opening of
their flagship location in Abdali Mall.” Apart from
the eleven-screen cinema, Abdali Mall’s tenant
mix accommodates a large number of retail
shops, an entertainment center, a selection of
cafes and restaurants, a food court, a casual din-
ing plaza, and a supermarket. World Media
Holding will join a selection of regional and local
tenants such as theAzadea Group, Cozmo
Supermarket, JCT&I, AlShaya Group, Chalhoub
Group and Levant Retail Group. 

Developed by United Real Estate Company
(URC), Abdali Mall is an iconic shopping mall,
which incorporates unique open-air features and
advanced techniques of building sustainability,
technology and architecture. The development
will include a variety of sustainable features such
as reducing water and energy usage as well as
encompassing an aesthetic and innovative
design.  With a total built up area of over 227,000
sqm, Abdali Mall extends over five floors above
ground, offering 71,000 sqm of gross leasable
space in addition to five basement floors
designed as smart and conveniently accessible
parking, which will accommodate 2,400 cars. The
mall is expected to be operational in August
2015. 

Abdali Mall Company inks new 
anchor tenant for Abdali Mall

URC’s Executive 
Vice President,

Renimah Al Mattar

KUWAIT: Burgan Bank announced yester-
day the names of the lucky winners of its
Yawmi account draw, each taking home a
prize of KD 5,000. The lucky winners for the
daily draws took home a cash-prize of KD
5000 each, and they are: Sanaa Abdulaziz
Bin Naser; Wajih Zaghlol  Tawthrous; Sayeda
Masouma Dar Afreen; Kamal Mostafa
Aleissa;  Mohamed Majeed Bani Naami
Khazaee. With its new and enhanced fea-
tures, the Yawmi Account has become more
convenient, easier, and faster for customers
to benefit from. Now, customers will be eli-
gible to enter the draw after 48 hours only

from opening the account. Customers are
also required to deposit KD100 or equiva-
lent only to enter the daily draw, and the
coupon value to enter the draw stands at
KD10. 

The newly designed Yawmi account has
been launched to provide a highly innova-
tive offering along with a higher frequency
and incentive of winning for everyone.
Today, the Yawmi account is a well under-
stood product, where its popularity can be
seen from the number of increasing
account holders. Burgan Bank encourages
everyone to open a Yawmi account and/or

increase their deposit to maximize their
chances to becoming a daily winner. The
more customers deposit, the higher the
chances they receive of winning the draw.
Opening a Yawmi account is simple, cus-
tomers are urged to visit  their nearest
Burgan Bank branch and receive all the
details, or simply call the bank’s Call Center
at 1804080 where customer service repre-
sentatives will be delighted to assist with
any questions on the Yawmi account or any
of the bank ’s products and ser vices.
Customers can also log on to Burgan Bank’s
www.burgan.com for further information. 

Burgan Bank announces Yawmi account winners

KUWAIT: Al Mulla Exchange, the leading
money transfer company in Kuwait,
launched a new campaign that offers
clients who use its online remittance sys-
tem the chance to win an Apple Macbook
Air, iPod Touch, and other valuable prizes.
All clients have to do is remit through
www.amxremit.com during the period
from 2 July 2014 through 24 September
2014, in order to enter the campaign that
is organized as part of Al Mulla
Exchange’s efforts to meet clients’
requirements and contentment stan-
dards. On this campaign, General
Manager Rajesh Gairola said that “client
satisfaction is a way of work and strategy
that the company’s policies are based on,
and which motivate us always to provide
all special services and innovative prod-
ucts, while promoting them through mar-
keting campaigns.”

Those campaigns are important to
boost clients’ loyalty towards the compa-
ny and attract new clients, and that
through creating and adopting all ideas
that help create a friendly atmosphere
with clients, Gairola added. Al Mulla
Exchange website offers clients money
transfer services anytime and to any
place around the world without having to
go to the branch and commit to its work
hours. Using the online remittance sys-
tem automatically qualifies the client to
enter the draw that is organized once
every 15 days, and also receive 250 loyal-
ty points. After 4 consecutive transfers,
the 05th transaction can be done free.

“The online remittance system offers
clients the opportunity to have total con-
trol over the operations they perform,”
Gairola said. “With an easy-to-use inter-
face and advanced technology that make
the website both friendly and secure,
clients can perform all transactions they
want without complications or inconven-
iences.” And in order to encourage clients
to use the “online” remittance services, Al
Mulla Exchange offers the fifth transaction
made online free of remittance fees.

This is Al Mulla Exchange’s fourth mar-
keting campaign since the beginning of
the year to promote its services. The com-
pany launched the ‘send more and receive
even more’ campaign at the beginning of
the year, which offered clients the chance

to win a coupon to enter a raffle draw for
valuable prizes, for every KD 250 remit-
tance operation carried out at one of its
branches around Kuwait. Several clients
won money prizes ranging in value
between $2,000 and $5,000. Al Mullah
Exchange also launched the ‘Are you one
of the lucky seven?’ campaign at the
beginning of the year, in which clients
who performed remittance operations at
the company branches entered for draws
held once every two weeks for valuable
prizes.

The recent campaign goes simultane-
ously with the ‘Transfer your money to
Egypt and win every week’ campaign. The
1-year campaign includes a weekly draw
that gives 15 clients the chance to win
money prizes. In the meantime, the cam-
paign allows Egyptian clients who per-
form remittance operations to their home
countries from any company branch, to
enter a weekly draw that offers 15 clients
the chance to win a $1,500 grand prize,

and $250 for each of the other 14 winners.
The most recent campaign announced

was the ‘Golden Days in Ramadan’, which
gives clients the opportunity to win gold
every week until 12 August 2014. Twenty
one clients will have the chance to win
gold in every weekly draw. The first prize
winner will receive 50 grams of gold,
while the second through twentieth prize
winners will receive 8 grams each. Al
Mulla Exchange offers free death insur-
ance coverage and loyalty points free of
charge on every transaction. In addition, it
gives free SMS confirmation upon trans-
action credit to the account, and offers
fast and safe online exchange from home
or office through www.amxremit.com For
more information, please visit the nearest
Al Mulla Exchange branch, or call the Al
Mulla Exchange Hotline at 1840123.

Al Mulla Exchange launches
exciting promotion for 

its online customers


